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~ IMSA Sponsors NASCAR
Contest At ICCFA ~
Meeting Notification
IMSA will have the following meetings
during the ICCFA in the Tampa
Convention Center:

IMSA Board Meeting
Wednesday April 10
Room 10, 1 - 2pm

IMSA General Session
Thursday April 11
Ballroom D 7:30 - 9:15am.

Special Guest Speaker at
IMSA General Meeting
Mark Reyland, Executive Director of the
United Inventor›s Association, will speak
at our annual meeting.
Mark will educate and inform suppliers
about the many benefits UIA offers
inventors. This is a big deal - UIA codeveloped the QVC Sprouts program
that gives creators of new products and
services the chance to be sold on QVC
online and on-air. UIA works closely with
Washington DC to further support of
inventors, conducts classes and really
supports inventors in the development
and promotion of their innovative ideas.
Come to the meeting to see how to
move your ideas to the next level.

The Results Are In!
The findings of our initial State Convention
Study will be outlined at the general
meeting. Please attend to find out what
IMSA learned about state trade shows.

The International Memorialization
Supply Association (IMSA) will
host Cordell Racing’s NASCAR
simulator at the upcoming ICCFA
meeting in Tampa this April 1214 in Booth #371. This exciting
entertainment attraction was
wildly successful at the recent
NFDA meeting in Charlotte.

the cooperative effort between
the IMSA supplier group and the
various industry Associations. This
is a great step in that direction.
We hope that this is the beginning
of many such opportunities.”

It thrills to simply sit in the full
size simulated NASCAR and take
a high speed spin around the
track, but the Grand Prize is a
pair of tickets to any NASCAR
race in the country that will be
presented to the person with
the fastest time each day of the
Tampa meeting.
The attendees will be given
a Pit Pass that has to be
completed by visiting each
IMSA Supplier that signed
up to sponsor the car. When
the Pit Pass is approved,
the attendee can take their
turn to get their fastest time
around the track. It will
be great fun and keep the
attendees on the floor and
talking to suppliers.
“The suppliers organization
is delighted to bring this
opportunity to the ICCFA
attendees,” said IMSA
President Fred Miller. “Our
goals are to promote
memorialization at a
time when the country
needs it by improving

P. O . B o x 4 2 5 • W e s t B e n d , W I

53095 • 800-375-0335

ICCFA NEWS and Notes:
We feel that Tampa is going to be a huge success for
suppliers and the ICCFA staff is doing everything they
can to ensure it is a hit. Here is the exhibit schedule:

Wednesday, April 10
(Opening night / Expo Welcome Reception)
4:00-7:00 pm – Opening of the Expo

Don’t Forget About Your Free Hour!
- With Poul Lemasters and Lemasters Consulting
Poul Lemasters, Esq., is a licensed attorney and a funeral
director/embalmer. He is an active member of the
International Cemetery Cremation Funeral Association
where he advises on cremation concerns and FTC
compliance to members. Poul is also active in various
state funeral, crematory and cemetery associations.

7:30 AM – 9:15AM IMSA General Membership Meeting
8:00 am Meeting of Members
8:45 am Memorial Service
9:30 am Keynote / Gitomer
11:00 Keynote / Branon – The Female Factor
12:30-5:30 pm Expo Open
12:30 – 3:30 Lunch Served
4:30 – 5:30 IMSA Cocktail Hour with light appetizers

Lemasters Consulting is a company formed exclusively
to serve the needs of the funeral profession, including
funeral homes, funeral directors, cemeteries,
cemeterians, crematories and those working in the
profession. Lemasters Consulting can handle anything
and everything that affects the profession including
Contracts and Contract Disputes, Government
Compliance, Policy and Procedures, Forms and Risk
Management, Valuation and Market Analysis and
Litigation. www.lemastersconsulting.com

Friday, April 12

- With LA ads

Thursday, April 11 (First day of programming)

11:00 am – 2:00 pm Expo will be open (includes lunch)
2:00 pm – 7:00 pm Tear Down

IMSA First Webinar Very Successful
With the ICCFA Convention in mind, IMSA hosted it’s first
a webinar on “Tradeshowmanship - Beyond The Basics”
on February 28, 2013. The presentation subject was
maximizing your trade show efforts, and it was presented
by LA ads.
The 45-minute presentation helped suppliers to
communicate their competitive story, define what
incentives will lead qualified traffic into your booth,
decide what materials NOT to bring into your
booth, as well as how to use social media to attract
attention. And that was only some of the critical
information imparted. Because of the success of
the webinar,
IMSA plans on
another in the near
future. Don’t miss
out on the next
opportunity to
tap into valuable
information that
is included as
part of your
membership fee.

LA ads, widely known in the funeral industry as an
innovator of fresh, “Dare to be Different” advertising
and marketing. Their thought-leadership has been
reflected in their many presentations at funeral
industry events, published articles and their bi-monthly
blog, “Funeral Advertising for the Perplexed.” LA ads
have been responsible for numerous successes at some
of the world’s largest trade shows in many industries.
Editor Side Note:
Axiom did a consult with LA Ads prior to their booth
re-design. Their new booth debuted at the Catholic
Cemetery Conference. I took a picture of the booth
even before I knew who helped them with it. The
booth is lightweight, clean, eye-catching and insightful.
Again, a one hour consult, provided free-of-charge with
your membership, can set you on the road to a better
exhibit or marketing effort.

~ And The Nominees Are… ~
We have six people running for the IMSA Board of Directors. Please read over their biographies carefully prior to making
your selection. A ballot is included in this e-mail, or you can cast your vote in person at IMSA Annual Meeting during the
ICCFA Conference on Thursday April 11th in Ballroom D, 7:30 - 9:15am in the Tampa Convention Center.

Gary Forston
Forston & Associates
Gary Forston began Forston & Associates in November of 1991. The company’s mission has
been to provide improved casket and crypt front handling in a cemetery and funeral home
setting. Gary had the opportunity to learn about the industry when he joined Al Clark of Clark
Development Inc. as his sales manager. Al was a gifted engineer and inspired Gary to continue
to provide innovative solutions to our industry.
Forston & Associates is located in West Bend, WI and sells to cemeteries located in the US and its
territories, Canada, Australia, Mexico and Latin America.
Gary has been an IMSA board member for 6 years and has served as the Secretary Treasurer
since 2009.

Chris Carson
Suhor Industries
I started in the funeral industry in 1972 manufacturing and setting burial vaults for Individual
Mausoleum Co. During that time I was also involved in the design, manufacture and installation
of memorials. In 1979 I became the plant manager and was responsible for all production
of burial vaults, monuments and installation scheduling. In 1986 I became sales director for
monuments. I had three retail outlets and five sales people under me. In 1989 I became the
President and owner of the Individual Mausoleum Company. We continued to grow the
business to include three cemeteries that we owned and operated and eleven retail monument
stores. In 2000 we sold Individual Mausoleum Company to Suhor Industries. I became the
Vice president of the Construction Division for Suhor. Industries. My responsibilities with
Suhor Industries is to find and bid cemetery construction projects and manage the cemetery
construction crews. We have done hundreds of expansions in private cemeteries all across the nation. We have also done
over 60 new cemetery and expansion projects for the National Cemetery Association Department of Veterans Affairs.
I am the son and grandson of funeral directors and I feel like I am uniquely qualified to help promote and guide the IMSA
group thru these changing times as I have seen the industry thru many angles.

Sanford Butler
Eagle Granite Company
My name is Sanford Butler and I’m a native of Elberton Georgia also known as the “granite
capitol of the world”. I have 2 daughters Hannah & Brooklyn who are the light of my life! I’ve
been with Eagle Granite Company Inc. since 2006 and in the granite industry for 27 years. I’m
currently the East Coast Sales Manager serving NY, NJ, PA, DE, MD, DC, and VA since 1998. I’m
very attentive to my customers and have a great track record for keeping them happy. I have
a very loyal customer base and travel frequently to visit with them on a monthly basis. I enjoy
cooking, motocross, water skiing and snow skiing but I can’t live without live music! I attend
many concerts and festivals each year and I’ve seen just about everybody except my favorite
band - Led Zeppelin.
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Corie E. Gabriel
The Roosevelt Investment Group, Inc.
Corie Gabriel joined Roosevelt Investments in 2008 and is currently the Director of the Private
Client Group. His group is the primary point of contact to the firm’s individual investor
clientele and is responsible for all facets of client service. At Roosevelt Corie works closely with
many funeral homes and cemeteries across the country to help them prepare appropriate
investment policy statements for trust funds based upon their individual goals and objectives.
He is an active member in the New Jersey Cemetery Association, the Pennsylvania Cemetery
Association, the International Cemetery, Cremation, and Funeral Association, as well as IMSA.
Mr. Gabriel and his colleagues at Roosevelt frequently participate in speaking engagements
at industry conferences. Prior to joining Roosevelt, Mr. Gabriel was a Senior Relationship
Manager at Fisher Investments. He was also formerly a Financial Advisor and Retirement
Planning Specialist at Morgan Stanley and Wachovia Securities, respectively. Mr. Gabriel earned a BS in Financial
Services from The Pennsylvania State University.

Wayne Stellmach
Wilbert Funeral Services, Inc.
With memorialization of vital importance to the industry and the need to promote this in
concert with industry associations and through other channels, I would definitely like to serve
on the IMSA board. While I’ve only been in the industry 16 months as Director of Marketing
at Wilbert Funeral Services, I have formed a strong passion for the value of memorialization.
What I can bring to the table is, in part, my fresh perspective, but also 25 years of marketing
experience with expertise in marketing strategy and implementation, including substantial
website experience. Having also worked for a trade association as Director of Marketing and
Public Relations for 7 years, I am attuned to the nature of associations and outreach activities
to build alliances.

Jeff Hodes
Cemetery Management Solutions
Jeff Hodes has enjoyed over thirty years of serving families in our industry. He has worked in all
types and sizes of cemeteries including old historic cemeteries, large operations serving more
than 1500 families a year, and small operations providing the same type of professional services
to less than 100 families a year. Five years ago he began Cemetery Management Solutions. His
company has been consulting cemeteries and funeral home utilizing his diverse skills learned
over these years. He has worked with Boards helping them develop the best out of their location,
done management training, interim management assistance, sales development and training,
green burial development and much more. Prior to starting his own Company, Jeff has worked
with Jefferson Memorial Park (now Jefferson Memorial Cemetery), SCI, Stewart Enterprises and
the Archdiocese of Washington in various capacities.
Recently, Jeff has been an active member of the Green Burial Council, Virginia Cemetery Assoc. and IMSA.
Jeff has is BS in Biology from Westminster College in Pennsylvania and his MS in Biology and Bio Chemistry.

Keep Austin Weird ~ Attend the NFDA!
By Peggy Rousso
This years NFDA Convention is in Austin, Texas, October
20-23rd. The city’s slogan is Keep Austin Weird and so a
Funeral Convention just might be weird enough to fit
right in to the city’s fun loving culture and vibe.
We stayed at the Hilton Austin that is directly across the
street from the convention center. The lobby/bar area is
very updated and spacious. The rooms were acceptable,
nothing special. This hotel will be the headquarters
location. Room blocks are now finalized and they are
looking at room block pricing to be around $199-$219.
I did stop in at the Marriott Courtyard and Residence
Inn, which are connected to each other, and also directly
across the street from the convention center. Both of
these have been recently renovated and were very nice.
They are also building a new Marriott, which, according to
a taxicab driver, will be open by the fall of 2013.
There are a large number of restaurants and “watering
holes” within walking distance of the hotels and
convention center. Get ready for some of the best music
and barbeque in the country.

Austin Convention center features no columns and all
under floor wiring.

NFDA will be using all of the exhibit halls at the
convention center. It is a very open space with no
columns. Utility runs are done via the floor panels (photo
attached). They described the service/dock area as being
“very large” although once we were outside it looked
rather small for all of the large trucks that will need
access. There will only be one entrance to the exhibits
for attendees. Registration will be in the hallway outside
of the exhibit hall. It will not be a real long walk for
exhibitors or attendees. The meeting rooms were also in
close proximity to the exhibit hall area. The center offers
wireless Internet throughout although they do suggest
ordering dedicated IPs if you will be relying on Internet
for booth demonstrations or displays as they do not
guarantee the streaming to be uninterrupted with the
free access. The lighting was at 50% while we were in hall
and was bright – at 100% it will be a very bright and welllit space.
Editors Note: The hotel blocks for NFDA are already
open. To learn about the NFDA Convention hotels
and make your reservations, please click here.
Or for phone reservations, please call 800-974-3084
or +1-847-996-5876.

The Convention Center will only have one entrance point.

New Members Review
Other new Members include:
Life Memories
Life’s Memories memorials are a unique glass memorial
plaque that allow families an unsurpassed level of
personalisation. Our plaques allow us to provide a full
colour digital image that can include any combination of
pictures and words on a weatherproof glass plaque. Life’s
Memories glass plaques are used on shutters, niche walls
and are recessed into a granite headstone.   
  

Ruby Broel
Flowers for Cemeteries, Inc.

Joel Hepburn-Brown

165 Benton Drive
PO Box 264
East Longmeadow, MA 01028
scott@mackenzievault.com
413-525-8827

Director

Life’s Memories
250 Glen Osmond, Suite 1
Fullarton, AUS 5063
61-882745420

861 Washington Avenue NE
Marietta, GA 30007

Scott MacKenzie
MacKenzie Vault, Inc.

Barbara Mork
Mork Mausoleum Construction, Inc.
W235 S4479 Amber Court
Waukesha, WI 53189
contact@morkmausoleum.com
262-650-3900

Larry Peacock
Peacock Engineering
LP Bronze International
LP Bronze International offers tailor-made proprietary
memorialization products and marketing programs to meet
the specific needs of our customers. The end result is a costeffective and profitable solution for your mausoleum or
cemetery that creates distinction and beauty.
We have built our reputation on our attention to detail and
quality of products. Our knowledge and experience have
enabled us to set the benchmark in the development of
memorialization solutions.

Andrew Krawczyk
LP Bronze International
100 Sunrise Avenue, # 101/152
Toronto, ON Canada M4A 1B3
fiona@lpbronze.com
416-759-5959

11177 Smoke Tree Road
Oak Hills, CA 92344
info@peacockengineeringinc.com
760-949-2476

Jim Foltz
Radiant Arts Inc.
12061 Dolphon Street SW
Beach City, OH 44608
radiantarts@neohio.twcbc.com
330-756-2626

The race starts at our booth.
Where it finishes could be up to you.

If you love the deafening roar of the world’s fastest cars tearing up the track, and if the smell
of burning rubber mixed with hot exhaust is your kind of perfume, have we got the contest
for you. Stop by our booth and pick up your Pit Pass that qualifies you to race in our
NASCAR simulator. The winners of the best time each day will be entered to win
two free passes to any NASCAR race anywhere in the country during the year.
The funeral industry is moving faster than ever, but nothing moves as fast as
the experience you can win just for stopping by.

Stop by ICCFA Booth 371 for your Pit Pass and chance to win!

